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Low-income farmers and their 
communities through sustainable 
agricultural practices and market 
access.

Low-income farmers in rural 
Cambodia lack access to markets 
and knowledge of post-harvest 
management, leading to low 
income and low-quality products.

A women-led agriculture agribusiness

web-based digital solution and 
support system that connects farmers 
directly to the market while training 
them in product development and 
sustainable practices.

Local Cambodian coffee and  the system 
that converting waste into energy to 
produce biofertilizer with high grade 
biochar from farm waste. 

Unfair Advantage: Strong, direct 
relationships with local farmer 
communities and an integrated, 
circular supply chain model.

Farmer training, post-harvest 
management support, product 
development, operating a digital 
market access platform, waste 
recycling,

Energy for processing Farm waste

 Agronom
ists, technical trainers, 

m
arketing/sales roles, tech 

departm
ent for the digital solution, 

technician and local processing staff.Agro Agape plan to scale 
production using App,IOT and 
Automation.
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Pyrolysis system machine for 
converting agri-waste into 
energy to produce biofertilizer 
with high grade biochar.

A challenge is the limited access 
to finance to scale business. 
However, the goals is to 
enhance overal production and 
market share to all 
stakeholders.

We believe our providing 
will profitable supp;y chain, 
livelihood and increase 
market share.

Implementation will likely be 
phased starting with setting up 
facilities and training either staffs 
or farmers to reach goals of scale.

The 3 years projection is to 
develop profit margin from 30% 
to 45% 

We're looking for grant funding 
and Investment, also carbon 
credit market access. 

Selling products like coffee and 
biofertilizers. If we receive fund, 
we will produce biochar machine 
to sell to promote waste recycle.

The model aim for 
sustainable profitable to 
all stakeholders with 
market share.

w
e offer farm

 to table and back to 
farm

 services and converting farm
 

w
aste into energy for agricultural 

pratice.

Agro Agape want to become 
the market share in eco-
friendly agricutural products 
among ASEAN

To enable sustainable farming by 
converting agricultural waste into 
energy to empowering local farmers 
while reducing carbon emission.




